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Every individual should understand their
responsibility towards their children

20th November is
celebrated as Universal
Children's Day  to promote
international togetherness,
awareness among children
worldwide, and improving
children's welfare. Universally,
the children's day is celebrated
on 20th November every year
in manner to spread awareness
about the rights of children and
to promote the welfare of
worldwide children. For the first
time, children's day was
celebrated in October 1954,
later it was change to 20th
November for celebrating it, as
it was the anniversary date of
declaration of "rights of the
child" and was signed on the
same date in 1989. Since then
universal children's day is
celebrated on 20th November
every year. We all are aware
that children are preferred by
everybody and without
children, life become
exceptionally exhausting and
upset. They are honoured by
the God and overcome our
hearts with their excellent eyes,
guiltless exercises and grins.
UCD force us to think about
future of our children by

realizing them duty and
responsibility towards children.
It makes people aware about the
past status of children in the
country and what should be real
status of them for
bright future of
country. It is
possible only if
each and every
individual would
understand their
respons ib i l i ty
towards their
children.

Apart from
enjoying on this
day, we should
not forget that a
huge population
of our children
are still stuck in child labouring,
abusing, exploitation,
discrimination, etc. We all should
do some efforts for the
betterment of these needy
children. Government and NGOs
are doing their best for the
welfare of the orphanage
children or downtrodden street
children by introducing various
schemes and laws regarding to
provide them proper meal,
education or shelter.

No doubt, Government and
non-governmental organizations
assures for the welfare of poor
children and tries to bring
awareness among them in

manner to make
them

 understand
basic rights of a
child. A number
of welfare
schemes are
also announced
by the
Government for
uplifting the
Children from
deprived section
and bringing
them into main
stream.

Children in our country have
been forced for hard labour for
long hours at very little pay. They
have not access to the modern
education that's why they remain
backward. They need to raise
their status which is possible
when every Indian citizen would
understand their responsibility.
Children are the future of nation
and if a child is not able to get
the basic needs and education
then how he will be able to

contribute in nation's success.
Thus, it is the time to take
pledge for our children's and
nation's future, that we would
not allow to increase evils in our
country related to child labour,
child exploitation and
discrimination. We must
remember that  children's day
will be truly celebrated when
we can say that each and every
child of our country is living a
secure life with full of joy and
happiness and getting all the
necessary requirements of life
such as food, clothe, shelter
along with proper education
and financial security. If we
want the nation to be strong
and progressive then we must
provide good growth
opportunities and education to
our children. Don't  we think
that the love and nurture that
we give to our Children today,
disregard of their social and
economical status, will decide
the fate of our Country
tomorrow ?
Vinod Chandrashekhar Dixit
dixitpatrakar@yahoo.in
B-15 Jyoti-Kalash Society,
Jodhpur Tekra Satellite,
Ahmedabad - 380 015.

Ahmedabad: Axalta Coating
Systems (NYSE: AXTA), a leading
global manufacturer of liquid and
powder coatings, has announced
its plans to provide funding  for
education and support to rural
girls in Uttar Pradesh (U.P.), India
in partnership with Pardada
Pardadi Educational Society
(PPES).

"Axalta encourages the
betterment of society and
communities in which it
operates, and we are
particularly proud of our support

Axalta Supports Education
of Rural Girls In India

for schools and initiatives that
promote education across
India," saidMr.Lokender Pal
Singh,Business Director,
Refinish - South Asia, Axalta.
"PPES is one such initiative that
benefits our society by
supportingeducation and
empowerment for young girls in
India. Recipients will be able to
focus on their education and
develop into women who will be
more likely to tap their potential
and live more successful and
prosperous lives." (19-10)

Ahmedabad: Isuzu Motors
India urges its prospective
buyers to enjoy the price ceiling
and scheme benefits of its
existing range of D-MAX pick-ups
and mu-X SUV. Keeping in line
with the upcoming regulatory
mandate, the company will be
closing production of BS-IV
compliant vehicles by end-
December 2019. The new BS-VI
models of ISUZU passenger
models - ISUZU D-MAX V-Cross
and ISUZU mu-X SUV is
expected to be dearer by ?3 to
4 lakhs. The price of commercial
range - D-MAX Regular Cab and
D-MAX S-CAB will also increase
by ?1 to 1.5 lakhs (all on ex-
showroom price).

Drive home an ISUZU utility vehicle before
2020 to enjoy the 2019 price benefits

Capt. Shankar Srinivas, the
Company spokesperson said,
"There is an air of uncertainty
prevailing amongst vehicle
buyers in the country. As per the
government announcement,
BS-IV vehicles purchased on or
before 31 March 2020 wil l
continue to run even after
implementation of BS-VI norms
coming in force from April
2020. ISUZU would like to
notify its new and existing
customers about the price hike
next year and urge its
customers to make appropriate
vehicle purchase decisions
whilst availing scheme benefits
that come with the range of
ISUZU utility vehicles." (19-10)

Ahmedabad: Powerful women
are often summed up by
hackneyed stereotypes that
undermine them and their power.
Even after proving themselves at
every point, they are still
typecasttoday. Smashing down
such labels and more, popular
actress and fitness freak
MandiraBedi took charge of her life
very early on. Living her dream of
becoming an actress and getting
married to the person she loves,
she has always made her own
decisions and been very

Ahmedabad: While
weddingsare one of the biggest
occasions of our lives, planning
them can be quite stressful,
especially when it comes to
figuring out how you'll pay for
the best venue, catering,
photographers, your outfits,
food, jewellery, return gifts, and
more.And given the number of
things you need to spend on,
you may want to look beyond
your savings to cover the costs.

That's where a personal loan
for wedding comes in. For
instance, check out the instant
personal loan from Bajaj Finserv,
a unique financing solution that
lets you borrow up to Rs.25 lakh
without furnishing any collateral

Ahmedabad: Neogen
Chemicals Limited has shown
encouraging results for the
quarter ended 30th September
2019. Total Revenue went up by
34.5% to Rs.77.09 crore, which
was Rs. 57.30 crore during the
same period in the previous year.
EBITDA rose by 48% to Rs.
14.75 crore. Profit before tax
shot up by 65% to Rs. 10.93
crore. Profit after tax increased
by 53% to Rs. 7.72 crore.
Earnings per share went up to
Rs.3.21, which was Rs.2.52 in
the corresponding period
previous year.

For the six months ended 30th
September 2019, total revenue
went up by 47% to Rs. 141.53
crore. H1 Profit after tax shot up

Ahmedabad: adidas, a name
synonymous with innovative,
cutting-edge technology that
understands and meets the
requirements of its customers is
all set to launch the new
ALPHAEDGE 4D 2019.

Marco Kormann, Director
Platform Innovation, adidas,
said, "We are proud to have
taken a FUTURECRAFT
concept and scaled i t  up
s igni f icantly across our
business within two years.
ADIDAS 4D marks a shift in the
way we approach the design
and creation of our products.
With the support  of  our
partner, Carbon, we have
shown the possibilities of data-
dr iven-design and dig i ta l
manufacturing on a global
scale. The next iteration of the
technology will be to develop
how it can be used to produce
footwear that is tailored to
specific sports, and need of
individual athletes."

ADIDAS 4D was f i rst
revealed as concept release
from FUTURECRAFT - adidas'
innovation incubator - in 2017.
The midsole is printed with

Mandira Bedi makes some
tough choices after marriage

headstrong about them. As a
woman in India, stereotypes
towards her were very inevitable
and she gracefully overcame them.

One of the many tough
decisions MandiraBedi has had
to make in her life is choosing
her career over becoming a
mother after marriage.
Overthrowing any prejudices,
labels and making the toughest
commitment, she delayed her
motherhood for 12 years
because of her professional
commitmentsat the time. (19-8)

Finance the wedding of your dreams
with a Personal Loan from Bajaj Finserv

and repay it over flexible tenors
that suit your repayment
strategy.

You can use this loan to
manage your planned and
unplanned expenses, and focus
on having your wedding
celebration without compromise.
Here aresome features of a
Bajaj Finserv Personal Loan:
Large loan amount of up to
Rs.25 lakh With such a large
sanction, you can plan
everything from the catering to
the venue, to decorations and
even an exotic honeymoon,
without breaking a sweat.
Choose a personal loan from
Bajaj Finserv and use the money
on anything you want. (1-7)

ADIDAS LAUNCHES THE NEW
ALPHAEDGE 4D RUNNING SHOE

light and oxygen using Carbon
Digita l  L ight SynthesisTM
technology p ioneered by
Silicon Valley based company,
Carbon.  The two companies
came together to combine
years of athlete data with the
latest 3D printing technology
which allows products to be
created at considerable
commerc ia l  sca le.  This
technology enables huge
benefits for both athletes and
consumers so they will feel the
future. (19-10)

More than 350 students participated in
the pre-departure orientation program

Ahmedabad: Mohawk College
is a Canadian government funded
college located in the city of
Hamilton, Canada. The college
educates and serves 30,000 full-
time, part-time and
apprenticeship students across
three campuses in Hamilton and
attends more than 1,200
international students from over
70 countries. Recognized as a
leader in health and technology
education, Mohawk is also one
of Apprentice's largest trainers in
Ontario.

The pre-departure goal is a
fun and interactive presentation
hosted by college people to show
them how to prepare for this
important step in your life and

to prepare students for the
transition from leaving home to
a new country for the first time.

Representatives of the
Mohawk College visited the
Ahmedabad city in which Mr.
Fred Eisenberger, the Mayor of
the city of Hamilton, was also
present. Mr. Paul Armstrong,
Dean for International
Partnership, Mr. Keith Monrose
and Market Specialist, Mr. Vinay
Joshi were present and informed
on how to build a better life in
Canada. Mohawk College has
two years of successful events
that have helped future students
to feel comfortable and confident
before entering the very exciting
next phase of their lives. (13-9)

NEOGEN CHEMICALS LTD.'S
Q2 PAT RISES BY 53%

by 66.7% to Rs. 13.21 crore. EPS
was reported at Rs. 5.56.

Incorporated in 1991,
Neogen Chemicals Ltd. is one of
the India's leading
manufacturers of Bromine-based
and Lithium-based specialty
chemicals. Its specialty
chemicals product offerings
comprise of organic as well as
inorganic chemicals. It has a
product portfolio of 198
products, comprising of 181
organic chemicals and 17
inorganic chemicals.  In addition,
Neogen also undertakes
customer based synthesis and
manufacturing, with the process
know-how and technical
specifications are developed in-
house. (1-7)

Ahmedabad: The said
tournament was successfully
organised by Gujarat State
Chess Association and concluded
on 18.11.2019. After the
completion of 11th round Mrudul
Dehankar of India with ELO 2114
clinches the title with 8 pt. She
beats another Indian player
Aakanksha Hagawane with
rating of 2227 in eleventh round
and clinch the title. Another
player from Vietnam Nguyel Thi
Mai with ELO 2270 and Ukraine
player Babiy Olga with ELO 2249
stood second and third
respectively with 7 pt. each. Final
standings are as under: 1)
Mrudul Dehankar (India) - 8 pt.
2) Nguyel Thi Mai (Vietnam) - 7
pt. 3) Babiy Olga (Ukraine) - 7
pt. 4) Aakanksha Hagawane
(India) - 7 pt. 5) Loung Phoung
Hanh (Vietname) - 6.5 pt. 6)
Pratyusha Bodda (India) - 5.5 pt.
7) Priyanka K (India) - 5.5 pt. 8)
Gavsheli Ana (Georgia) - 5 pt.
9) Enththuul Altan Ulzii
(Mongolia) - 4.5 pt. 10) Harshini
A (India) - 4.5 pt. 11)
Kurbonboeva Sarvinoz

INDIA'S MRUDUL DEHANKAR
CLINCHES THE TITLE WITH 8 PT

(Uzbekistan) - 4 pt. 12) Tanishka
Kotia (India) - 1.5 pt. Total cash
prize of Rs.10 lakh were awarded
to 12 players alongwith
certificates and trophy. *

Ahmedabad: Tupperware
India, a global premium
homeware brand based out of
Orlando, US, expands its
footprint with the inauguration
of two exclusive brand outlets in
Ahmedabad, bringing the total
count up to twenty in a short
span of three months.  These
outlet launches are a part of the
brand's transformation from a
direct-selling brand to opening
multiple channels of sale, to
serve latent demand. Outlet
details: Ahmedabad One Mall,
Unit No. TR 05, Third floor, Plot
no. 216, T.P. Scheme 01, Near
Vastrapur lake, Vastrapur,
Ahmedabad- 380054 & Kitchen
Mantra Shop No 001 -South
Bopal Trade Centre , Nr. Sobo ,
South bopal, Bopal Ahmedabad,
Gujrat- 380058

Brand outlets located in
Ahmedabad One Mall and South
Bopal are spread across 480sq.
ft. & 442 sq. ft. respectively. The
outlets focus on demonstrating
a wide array of products,
through innovative customer
engagement zones.

Speaking about the outlet
launches and business
transformation, Mr. Deepak
Chhabra, Managing Director,
Tupperware India, said," We
recently underwent a strategic
transformation and added a multi-
channel approach to our selling

Tupperware launches two exclusive
brand outlets in Ahmedabad

model. Along with our well-
established direct sales channel,
our products are now available at
our exclusive brand outlets.
Consumers today have carousel
of choices and this transformation
will keep up with the changing
trends in consumer buying
behaviour. West India being one
of the better performing regions
for Tupperware, we are excited to
open two brand outlets in
Ahmedabad." (13-9)

Ahmedabad: techXchange is
a flagship initiative by High
Commission of India in the UK
and FICCI UK. It intended to
build a strong system for
nurturing innovation and
startups between India and the
UK.

'techXchange' as a program
that aims to promote, encourage
and provide exposure to Indian
startups at a global market
place. The idea is to build a
global startup community by
connecting startups from across
India to internationally
renowned businessmen,
investors, decision makers,
partners, venture capitalists and
more. It also helps the startup
ecosystem stakeholders from
India to interact and learn from
their counterparts.

'techXchange 2018' was

Starbucks launches its much awaited
Christmas special beverages and food offerings

Ahmedabad: This Christmas,
Starbucks introduces limited
edition holiday beverages and
food to rekindle the magic of the
festive season.

Limited offerings: Indulge in
the seasons favorite "Holiday
French Vanilla Latte" - a rich
creamy textured latte, elevated
with a twist of vanilla flavor. And
the "Wishing Star Dark Mocha"-
lavish dark choco topped with
whipped cream and crunchy
colorful star cereal. Enjoy these
beverages as hot, iced or blend
it with ice for a cool or cozy treat.

Hot: INR 300 onwards
Frappuccino®: INR 350 onwards
So, light up the festive season
with these flavorful beverages
"Vietnamese Cold Brew"- a slow
steeped cold brew shaken with

a fun mix of white chocolate
mocha and caramel. "Velvet
Vanilla Latte"- rich, smooth,
creamy perfectly describes this
vanilla and milky half and half
indulgence! Enjoy either hot or
cold. (19-10)

Release of two Reports prepared
by BDO London and FICCI UK

launched by the High
Commissioner of India in the UK
in June 2018 in London and the
1st edition was held in London
in September 2018 over five
days. The second edition was
recently concluded between on
16 - 20 September, 2019.

About partner and
supporting organisations, The
techXchange 2019 jointly
organised by High Commission
of India in the UK and FICCI UK.
It is supported by the partner
state Government of Gujarat,
Reliance Industries, ICICI-UK,
London & Partners, BDO, Level
39, techUK, IAMAI (Internet and
Mobile Association of India). The
knowledge partner for the event
is CIIE.CO (Centre for Innovation
Incubation & Entrepreneurship)
at IIM Ahmedabad. The event is
managed by Five Force events. -


